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Abstract

This research is marked (the role of advertising in the economic development level of domestic
production of the country). It is a descriptive research, which talks about the role of advertising in
the level of economic development and local production. The declaration has become a prominent
symbol of economic life, in spite of it's way to define the commodity market and find him and
economic source important means of various media. So far enough studies around and about the
relationship between the consumer and the product did not take place as far as what are economic
source for the media. Find the current announcement only as a way of shopping methods and source
to the media does not talk, but from an economic standpoint in terms of being a reason for the
growth of the country's economy and raise the level of domestic production. find knocking as well
as to the positive and the negative side of the ads and their relationship to the country's economy
and the consumer. Although there is the fact that this research field due to the lack of the necessary
and accurate information by companies and laboratories in Kurdistan for the cost of advertising and
the growth of their production to reach over the growth of domestic production. Search results
arrived on the role and impact of advertising on the economic growth of the country's national
production level set. When high-level exchange and pay the money for ads will increase economic
growth and by rising domestic production and increase the level of buying and selling, depending
on previous research that has been reliable.
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